My 9-Step On-Page SEO Checklist
STUPID EASY SE®

Looking for the video that goes along with this guide? You can find it here.

SEOQ is a long-term play, but you can continuously improve your SEO with each and every blog
post your publish.

Follow this step-by-step checklist each time you publish a post on your blog.

Before You Sit Down To Write

O 1. Know why you’re writing. Each time you write a post, it should serve a direct purpose
for your blog. Maybe you're trying to get more email subscribers, sell a product, increase
your ad revenue, or drive an affiliate sale. Whatever it is, make sure to identify its
purpose before you write the post. Never write a post "just to write"—always be
intentional.

O 2. Know what people are searching for. Do keyword research in Google with Keywords
Everywhere, and in UberSuggest to figure out the terms that your audience is using, so
you can sprinkle them throughout your post. For example, if you're writing a post on
"coconut oil benefits" you'll probably want to also include sections on "coconut oil
recipes", "coconut oil for weight loss", and "coconut oil side effects".

0 3. Know what the searcher intent is. Always keep the searcher’s intent in mind when
planning your post: know what kind of post they expect to see when they land on your
site. For example, if someone is searching for "low carb cheesecake", are they expecting
a post on the benefits of cheesecake and how to keep in fresh in your refrigerator ... or
are they expecting a low carb cheesecake recipe? Just do a search on Google and see
what the search results are showing.

Planning & Outlining Your Content

O 4. Outline your keyword findings. During your keyword research phrase, when you're
finding out what related terms and topics you should include in your post, jot them down
in an outline so that when you're finally ready to write, you'll have it all sketched out
ahead of time.

0 5. Include a "FAQ" section. At the end of your outling, include an "FAQ" section that
answers some of the popular questions people are asking around your topic. You can
use AnswerThePublic.com to find questions people are asking. For example, for the
keyword "lemon water benefits", some questions you can answer include: Will Lemon



https://www.useloom.com/share/5b3548ec439c489c8f04f4365ebb7314
https://chrome.google.com/webstore/detail/keywords-everywhere-keywo/hbapdpeemoojbophdfndmlgdhppljgmp?hl=en
https://chrome.google.com/webstore/detail/keywords-everywhere-keywo/hbapdpeemoojbophdfndmlgdhppljgmp?hl=en
https://neilpatel.com/ubersuggest/
https://answerthepublic.com/

Water Break My Fast?, Can Lemon Water Go Bad?, and Can Lemon Water Make You
Bloated? By including these common questions at the end of your post, you will rank for
more keywords and drive more search traffic to your blog.

Before You Hit “Publish”

6. Include your main keyword in your post title. Make sure your main keyword is
included somewhere in your post title. For example, for our "lemon water benefits"
keyword, your post title could be something like "17 Amazing Lemon Water Benefits You
Didn't Know About".

Q 7. Include your main keyword in your URL slug. For example,
www.stupideasyseo.com/lemon-water-benefits

J 8. Keep your URL slug short and simple. Notice how in our example URL slug above that
we didn't include all the words from the post title? Keep the slug as short as possible,
and don't include any stop words.

3 9. Sprinkle in internal links. Internal linking helps Google understand what your site is
about and boosts your rankings, so link to other posts on your blog where relevant. For
example, if one of the benefits of lemon water is "better sleep”, and you also have a post
on your site about sleeping tips, you would link to from the lemon water post to the
sleeping tips post for good internal linking.



